Vermont Checklist and Answers (March 2007)
IV. 1. (pg. 4)  We have been using exhibit 1, referring to the telemarketing script, (2007 page), since November 2006 with RDI Marketing and All other versions since May 2003 with Jock Aikman & Associates.  Exhibit 2 is a basic phone script that the customer service reps refer to assist them with incoming calls.  
IV. #2a. (pg. 4)  Since May of 2003, the total of customers or businesses we have contacted or attempted to contact is 2592.  (Many of the same contacts are used each year.  Lists are compiled from existing customers that have ordered in previous years)
IV. #2b. (pg. 4)  The total orders generated from renewals in Vermont totals 258 (2003-present).
IV. #2c. (pg. 4)  Exhibit 1 was basically the script used since 2003 with some modification over the years.
IV. #3. (pg. 4)  “New Federal and State Posters” -2007 Federal changes to the posters include both OSHA and Disabilities section added; Vermont changes to the posters include a new minimum wage ($7.53 per hour effective January 1, 2007).  2006– Federal changes to the posters include new USERRA law; Vermont changes to the posters include a new minimum wage ($7.25 per hour effective January 1, 2006).   No additional information for changes was retained for years prior to 2006.
IV. #4a. (pg. 5)  The statements were basically derived from OSHA Standard of 1970 [29 USC 657, 29 USC 666, sec 1903.2(a)(1)].
IV. #4b. (pg. 5)  This information was obtained circa 1999.
IV. #4c. (pg. 5)  Copies of OSHA standard [29 USC 657, 29 USC 666, sec 1903.2(a)(1)] with applicable sections highlighted.
IV. #5. (pg. 5)  Our previous database was not directly connected with the mailing lists.  All mailing lists originate from Dun & Bradstreet.
IV. #6. (pg. 5)  A copy of the “state changes sheet” is provided.
IV. #7a., #7b. (pg. 5)  A copy of department names and contact information for both the state of Vermont and Federal is provided.
IV. #8a. (pg. 6)  Two companies and contact information provided.  
IV. #8b. (pg. 6)  Some documentation has been provided supporting these claims.  These two companies were reported at one time as using this method of “upgrading” at a later time.  This was confirmed with faxes and phone calls to the companies mentioned above.  This may or may not be the case at this time.

IV. #8c. (pg. 6)  This information was obtained beginning circa 1999.
IV. #8d. (pg. 6)  The source of this information has been periodically faxed, mailed, and called in from existing and potential customers.
